Concordia Seminary - Saint Louis
Scholarly Resources from Concordia Seminary

Bachelor of Divinity Concordia Seminary Scholarship

3-1-1946

A Survey and Evaluation of Religious Broadcasting

A Karl Boehmke
Concordia Seminary, St. Louis, ir_boehmkea@csl.edu

Follow this and additional works at: https://scholar.csl.edu/bdiv

O‘ Part of the Practical Theology Commons

Recommended Citation
Boehmke, A Karl, "A Survey and Evaluation of Religious Broadcasting" (1946). Bachelor of Divinity. 150.
https://scholar.csl.edu/bdiv/150

This Thesis is brought to you for free and open access by the Concordia Seminary Scholarship at Scholarly
Resources from Concordia Seminary. It has been accepted for inclusion in Bachelor of Divinity by an authorized
administrator of Scholarly Resources from Concordia Seminary. For more information, please contact
seitzw(@csl.edu.












22

Network broadcasting proved immensely profitable.
Revenue rolled into the NBO business office, as expansion
continued. By 1938, NBC had gathered 154 stations into its
chains, including half the powerful stations in the country.
Ten of the nation's leading stations were owned outright
by the companye In 1942, NBC'c outlet total had risen
to 221. &8 ( Though this he@ since been reduced by anti-
_trust action.)

In 1927, another chain was begun, under the name,
United Independent Broadcasters, Ince. Lacking support, it
lost money and faced collspse. In 1929, this chain was
reorganized under the name, Columbia Broadcasting System,
stepping into the network field as a serions competitdr.
The Wme S« Paley family was, and still is, its controlling
interest. Originally it had but 16 outlets; within ten
years' time that number hed risen to 113. By 1932,
121 stations were affiliated, with 8 stations owvned outright.
It too has proved to be a highly suocessful financial vantureg5

The Mutual Broadcasting System took shape along radically
different lines. It started in 1934 as a cooperative effort
among a number of stat ions, WR, Newark, and WGN, Chicago,
being the most important. Lliutunal does not own its stations,
but is owned by them. It has no studios or engineering
deparfment, and does not originate programs (news excepted).
Programs are produced, rather, by the various stations and
sponsors, &t a great ssving of expense. Beginning a doéen
years ago with just four stations, Mutual has Jumped ?o 160

54
teday, and now spesks of itself as the world's largest network.
62« F¢CoCe, Roport on Chain Brosdoasting, p. 16ff.
53. ibidem, p. 21ff. :
64, ibidem, p. 26.



In 1942-43, action was takon by the FCC under the
Sherman Anti-trust 4Lot, against FBC, The company was forced
to sell one of its networks, and so parted with the Blue.
Thip step helped restore an element of competition to the
network industry. The Blve Fetwork, now independent, has
undergone & number of minor changes, snd is now known as
the American Broadeasting Company. It still looks much like
the o0ld Blue, but is porhaps a bit more progressive in its
policies.

These national networks have a solid grip on a2 great pert
of the radio industry. In 1938, networks ﬁ:ld- almost half of
the total radio business in the U.S. --.{46,000,000 out of a
‘total of ‘:ﬁi101-,000.000. This did not count the revenue from
gtations owndd directly bty 1'.1:1em.mi

Obviously, the networks can employ better-paid talent,
produce better programs, and advertise more widely. As a
result, the greater part of th: American listening public
is & network audionce.

In addition . to the large nati.ongl hookups, there are a
number of smeller networks c;rgan:l.ed on a Regional basise
These operate much the same as the larger chains, only on
a limited scale. liany of them ere directly affiliated with
56  pReasg anmmal for 1943 listed
41 auo_h Regional networks, ranging in size from 2 to 33
stations; about half had more then 5 stations, hal:t. less

the national networks.

than 6. The five largest regional chains are:

Don lLee System =~ Vest Coast =~ 353 stations
Pennsylvania Network =-- FPa. stations -- 20 stations
Yankee Network -- New England == 21 stations
North Central System ~- N.Centrsl -- 19 stations .,
Texas State Network -- Texas =~ 16 stations

bb. FoO0aOoy Regort on Chain Broadcasting, pe 3e

' 86e ibidem, p. 29ff.
57. The 1943 Radio Annual, pe 3161f.




Religious Folicy of Networks

Vhile network broadcasting offers the greatest possi-
bilities to religious groups, the chains have been most
cautious about opening their doors to religious programs.
The result has been a limited emount of religious chain
broadcasting, this, Pfor the most part, rigldly controlled.

Comlng late on the scene, and carrying great power and
prestige, the networks were prepared to meet the question
of religious broadcasting even before it arose. NBC, for
example, &t its very inception set up a Committee on
Religlous Acticities; this committee immediately issumed
the following policy in regard to religlous programs:

ae. NBC will serve only central agencies of great
faiths, as for exanmple,. the Roman Catholiecs,
the Irotestants, and the JowSeses

be The religiovs message should be non-sectarian
and non=-denominational in appeal..

6. The religious message should be of widest appeal,
presenting the broad claims of religion.

de. The religious message should interpret religion
at its bPest so it will bring the listener to
realize his responsibility to the organized
church and society.

6« The national religious messages should only be
broadcast by the raoosaézed outstanding leaders
of the several faiths.

WBC has followed this policy rigidly, selling no time,
but bringing to the air the outstanding leaders of great
church bodies, in sustaining programs. Dr. Max Jordan,
NBC religious director, 1isfs the following programs
broadcast currently over NBC on a sustaining basis:

Nationel Radio Pulpit -- Sunday mornings (Ralph Sockman)
The ‘Catholic Hour == Sunday evenings (Fulton Sheen)
Religion in the News == Jaturday evenings. 69
The Eternal ILight -- Sunday a.m. - (Jewish Theol. Sem.)
ga. N.B.eCe, The Word of God, an anniversery booklet,
[ ) L ] -
L 69« Max Jordan, in a personsl commnunicction to writer,
Harch .7. 19“.

-



The American Brosdoasting Company (formerly Blue) was
originally a part of NBC. It has carried over NBC's policy
of religious broadcasting, almost intact.$®  The following
sustaining programs are carried regularly by the American:

Message of Israel -- Jewish -- Saturday peme
Hour of Faith -- Catholic == Sunday a.m.
Natlonal Vespers == Federal Council Chs == Sunday pem.
Bible Messages -- American Council of Churches, and
Nationsl Assn. of Evangelicals; also other groups,
heretofore unrepresented. -=- Mon. thru Fri., 156 min.
61

CB8, at its start, set up a policy similar in effect to
that of NBC and American; however it operates in a slightly
differont manner. Columbia sponsors the "Church of the Air"
broadcast, with the stipulations that

"Onoe helf hour of Sunday time should be avail-
able impartially to all established religious
faliths in imerica. Speakers should enjoy free-

dom of expression so long &s thelr messsazes in
no wey sttuck the faith of others." gp

This progrem is carried on a sustaining besis. Some affil=-
lated stations offer an additional half-hour "Church of the
Alr", originuted looally. This plan apportions time to all
groﬁps on the basis of numbrical strength, thus is more demo=-
eratic than FBO's policy.

In addition, Elinor Inman, religious director of CBS,
lists the following musical programs of & religious nature:

¥ings over Jordan =-- Sunday s.m. -- Negro choral
+ Salt Lake Tabernacle Hour == Sun. a.me == Orgen and choral.

Blue Jackdt Choir -- Sunday a.ms == Choral; to be 63
discontinued shortlye.

..+60e HeB. Summers, manager Public Service Division of
AeB.Cs, in personal communicaztion to writer, Feb. 25, 1944.
61l. ibidem. Also itelephone check with local outlot. -
62¢ CeBeSe, m_ throh £ the Alr, an anniversary bDOklat'
Pe 1o
63. Elinor Imman, religious director CBS, in personal
communication to writer, Mar. 8, 1944. also recent check
with local CBS outlet.
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CBS also broadcasts a commercial feligious broadqaat.
"Light of the iﬂoril.d". religious 0ld Testament drama.lon a
ﬁon—denomlnational iaéis; sponsored by the General Hilling
-Gompaﬁy. .This progrem has received more vdluntury fan mail

than any other daytiho prozram for years.54

utual, as previouél& shovn, hes grown up as ean assoc~
iation of stationmns, ﬁifh programs contribunted from the
studios of its member stations. A rigid control of
roiigiona broadcasting was 1mﬁraotical while the network
was seeking to gain sprength. Aaua result, the Sunday
schedule of Mutval became fairly orowded with religioga
programs, broadcast on a oommercigl basise This network
was the one haven for radio evangelists. It must be noted
thet some of these progrems helred to tuild up the network
prestige.

Two religious broadocasts QSpeciully gained.national

recognition over Mutual. Coronet writing of these said,

"If you're inolined to wsger that America's
.largest radio audiences tune in on Charlie
licCarthy or Bob Hope, ignore your hunch and
save your moneys.e.s.e A couple of preachers, op-
erating on shoestring budgets, are giving them
a run for their moneyeese They are Dr, Valter:
Ae Maier of St. Louis, MOs,sss -8nd Charles E.
Fuller of Los Angeles, Cal.ess Their broadcasts
find outlets over some 400 stutionsseces™ 65

However, &8s Mutual gained in strength, it too sdopted

more rigid controlling policies toward religious broadcasts.
On September 1, 1944, new restrictions were placed in effect:

as Commercisl religious broadcossts were limited
to Sunday mornings before 1:00 p.m.

64. J« He MaolLatoht mugatiog on & ir, ps 249,
65: We Fo mmtt’:"mr ca Goes 'ﬁﬁk to'chnreh".
Coronet, (May 1943), D 3. :
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bes Such programs were limited to one-hsalf hour
in length.
6. Broadcasters were prohibited from sol#ioitiﬂg
funds.
66
These restrictions have out the number of programs on
Mutual considerably, leaving the followlng commercisl
religious broadeasts, all on Sunday mornings:
Young People's Church of the Alr == Percy Crawford
Voice of FProphecy
Radio Bible Class
Vesley Radio league

Pilgrim Hour -~ Charles E. Fuller
Lutheran Hour -- Waltér A. Maier 67

From the foregoing it will be seen, that the possibil-
ities for gospel preaching via the networks are at the same
time tremondous and restricted. The programs which do
reach the air over the chains enjoy huge audiences and elicit
great fan mall responses. Attention of the producers is
congcentrsted on & few important programs; as a result these
are of higher caliber, teni to build bigger audiences, which
in turn mske possible still better programs. Chain broadcasts
are the most economical, &8t the same time the most effective,
mesns of religious droadcasting. However, restrictions
placed by the network companies severély 1imit the smount of
religious broadcasting that can be done. Smaller religious
bodies, especislly those not oconnected with large federations,
find it difficnlt to secure time on the network schedules.
And when olose observation is made, avén the larger groups do

not have many minutes before the networks' mighty microphones.

66, Harold M. Wagner, Asst. Program Director, Mutual,
in personsl communication to writer, March 8, 1944.
67« Cheok with local Hutual outlet.
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The networks are not in business to spread the Xingdom
of God, tut to make money. They feel thoy can make more
money by selling grape nuts end shoe polish than by selling
Christienity; hence the present policies. Their aims are,
roughly: 5

:: g;:ptggeg;ggzgggtr:;;ggg-of groups happy.

ce Keop the FFeCoaCe happye

d« Avold con%roversies at all costs.
From the companieé' point of view their policies have worked;
hence we may expect a continnation of them, with rerhars even
greater restriction by the Lintual chain.

For those churches wishing to mske inoreased use of
networks for propagaendive purposes, the following courses of
action are onen:

l. The exertion of pressure upon the network compenies.

In 1942, the Netional Association of Evangelicsls was organ-
ized by doectrinally conservative groups to protest the monop=-
olizetion of network time over WBC and CBS by the ioctrinally
1iberal Federal Council of Churches«®® Throngh the exertion
of organized pressure they have succeeded in seouring & lim-
ited smoung of time over the ABC, and may have further
successes; though perhaps not too much more headway will be
made in this direction.

Pressure groups have also tried to push legislation
through the Congress, compelling the networks to allow more
time for oonservstive religious groups. Such action, if suc~
cessful, would probably be more effestive than desling with
the compenies themselves. However, the present fluctuating
state_of broadcasting mekes 1t doubiful whether such I gislation

oan f}nd considerable support.

~ 68, NWational Oonference of Christiens and Jews, Religioug
Brogdossting in Wertime, p. 7f.
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2. The opening of competitive networks. 4Action by the _
F.0.C« in 1941, roopened ‘the broudcest fileld (theoretically,

at least) to compotition smong networks®®

This giﬁes religiouns
sroups the poseibility of starting their own chains, or finding
time on other chains that mey be opened as new aommercisl
ventures. The Agsociated Broadcasters éorporat;on (head-
guarters, Grend Repids) was recently orgenized by religious
groups as an attempt to find more avallable network time.7°
However, this line of zotion too has its drawbscks.
Actually there is 1little, if any, competition among networks
for station time-contracts.e It appears that in no instance
has eny large station accepted programs from more than one
networke Agsociated Broadcasters, for example, found all
lsrge stetlons completely covered. Thon too, the financial
risk involved in attempting to form a2 big=-time network over
smsll stations, is so grest that no commercial interests have ‘
tried it so fars t |
3e FPromotion on Regilonal Networkse This is a mors promising

fielde The policies of the smeller chains are not so rigid

as those of the laurger hookupse. The Texas 3tate Network, for
exemple, comprising sixteen statlions, carries three reguelr

rellgious progrems in addition to the lMutuel religious

Yo leases. (4 While not so effective as the larger chalins,

these smeller networks do heve cortain advantages: .

a. They couple the mass-psychology of the network
with regional interest.
be They often serve as steppinz stones to broadcasts
" of larger soope.

~ 69e FeOeCa, ‘ﬁeggrg n Chein Broedcasting, Pe 91
70« "The New R ﬁgﬁgggg;% v. 16, (July 30, 1945), p. 71.
71l. Bliot Roosevelt hud elaborate plens set up for his
Transcontinental Broadoasting System, but could not make & go of
72« Brances Griffith, Asst. Menager, Texas Network, in

personal communication to writer, Feb. 24, 1944.



Ces Reglonal notworks usually include stations

" with effeotive coverage.

de« Regional networks wlill probably serve &s a
pattern for the future, in view of FM and
television developmentse.

The expansion of the broadecast band under il and
telavision presents the possibility of actual competition
returning to the network field for a short time. Those
groups having sufficient exporience and organizational strength
to enter the field yuickly, may find themselves in en enviable
rosition eomparable to that of the 'religious station'
broadcasters back in the days of radio's infancy. The
next twelve months may lay the groundwork of the new network

pattern for the next decade.

leeting Radio on a Group Basis

48 radio has grown in stature, American church bodies
have met it on increasingly large soeale torms. Radio
committees, workshops, departments, have more and more found
thelr place on church organizational rosterse

The Federal Council of Churches of Christ in Lmerica was
the first group to approach redio in an organized fashilon.
In 1923 a Departmont of National Religious Radio was set up
"to promote the effective use of broadcasting in the field of
ieligion." It has continued to the present, conducting
researth-publiahing its findings, producing about eight
regular programs as well as special broadcasts, and serving
as liason between the networks and the majority of Protestant
church bodies.za

73s Je Allcoate, 1943 Radio Annual, pe 918
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The following 1nformstion. gathered at the Institute
for Rducation by Radio, at Chio State University in 1942,
shows & number of church bodies &t work in the religiouns
broadcast field, on a church-wide basig:

2« The Protestant Fpiecopal Church has 1ts special
Department of Hadio.
be The Southern- Baptist Convention has its Committee
on Kadio.
¢e The Christisn Science Church has an extensive,
coordinated plan of broadcasting on a local and
roglionel basise. : 74
d. The Jewish Church has a Wational Redio Committece.
Of course, others could be added to this list. The Lutheran
Synods, for example, each have their own Radio Committees.

The Christien-=Congregational Churches have been active
in establishing radio-fellowships st the summer sessions of
Torthwestern University, to develop trained men for the
field of religious broadeasting.vs

Chicego Theological Seminary has entered the religious
brosdoast field with energy, awarding to Dr. Bverett rarker
a fellowship by which he has been sble to devote himself to
advanced study end prepare himself for leadership in the
field of religious radio.76 Mr. Parker's stvdies sre becoming
increasingly valuable and well-knowne The Seminary elso
produces three series of transeribed religious programs:
Men of Power, The Church in Thy House, and The Faith Ve
Live By; these are rented by the Seminary to local groups
for brosdoaste’ '

Vheaton College, Wheaton, Ill., produces & trgnsoribed
weekly relgious program which it distributes to about
gixty-£five stations.ve Moody Bible Institute of Chicsgo

7‘. Je uaoiatchy. ops 6it., pe 246ff,

76« "Loosl Pastor Will Study Redio Uses", Buffalo Evening
News, (May 1, 1944). s

76 E. O« Parker, "Big Business in Religions Radio".

77. "Eleotricsl Transcriptions of Radio Programs", Chicago
pheoloziocal Seminary Register, XXXLIV, Merch 1944. -
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produces a similar progrem, lilreccles and ilelodies, which
it distributes to almost 500 stations weekly. .

The Eoman Gatholic Church, through its remarkable.
organizational genius, has found oonsiﬁerahle success in
religious broadecastinge The Catholic Hour, begun in 1930,
is now broadcast weekly over sbout 100 ﬁBG ontlets.79 'The
Hour of Paith, a similsar program, is heard wﬁakly over
Amorican.s In addition, three transeribed programs are of
national importance: The iAve Marie Hour, with 164 stations;
the Boys' Towm ETOETam, with 264 stations; and, & children's

program produced by Rev. K. Felix.ao

The great size of this
church has made it relatively easy to secnre time on both
networks and local outletse.

4 Peoent development in Catholic use of radio is & manual
published by Reve Dsviel 4. Lord, Oatholics, Meet the Mike.
This 1g u catholic acticn wovkbook, intended to instrucet the
"thousands of Catholics who ache for a chance to stand before
the mike end blend religion with entertainment, the greet
truths of the Cstholiec Church with the techniyue of the newest
end probably the most influential of modern medis." However,
that the Catholic Church feels it has not made complete use
of radio is revesled in one of Dr. lord's statuments,

"The comBined radio activities of the various
Protestant orgenizetions and Joewish zroups far
outatrip those of the Catholics, the chief rea=-
song for this being centralized bureauns which

assemble materiels to be broadcest and distribute
the services to local units of the denominations«" g3

78« "heaton College, Bulletin,
79« "Tenth Anniversary of Catholic Radio Hour", Catholil
Wor;g s Vo 100, (March 1940,. Pe 748, ’

80, National Conference of Christians and Jawﬁ. opsaite, Dede

81. Schroeder, ope 0ite., in the Foreward, by D. L. Lord.




Considering its size, the 3eventh Day Adventist Church
has perhaps eccomplished tho most in the field of religlous
broadcesting. This Church has set up the Forth imericen
Radio Commission, with four objectives:

"@e To coordinate the exlisting brosdcasts dmong its

various churchese.

bes To offer advice to local zroupse.

cs To stress th: promotion of certalin acoepted programs.

de To institute new programs and coverage. gg
The approach of this group, representing as it does a
minority group, is ferhpps the most realistic of any radio
committee. Its recent publication, Brosdcugsting the Advent
Messaxe, (Washington, Review and Herald, 1944) a bound book
of considcrable size, 1s & funetlonel approsch to the possi-
bilities of broasdcasting for the Seventh Day Ldventist
churches. Though the programs of this body may never achileve
groat significance, they will surely achieve the limit of
succeess, 1f their plan is carried ocut as visnallzed.

From the foregoing gathering of data we may reasonably
econclude:

ae Lbout half the religiovs hodies in the United States
have cntered the broadcast Ticld seriousglye.

be The effeotiveness of the work done dpends upon two
fectors: (1) the size of the church body; (2) its
missionsry agressiveness.

6es Those churches with & centrsel, unified approach

to the entire guestion of religious bfoasdecasting,
have accomplisbhed the most in this field.

82« Forth imerican LRadio Commission, Broadscasting
" the Advent lie » Pe 263f£f. :




